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Delivering Audiences.
Delivering Results. 

2025 Battery Recycling 
Campaign Results



Source:  Comcast Aggregated Viewership Data combined with Ad Exposure Data., Greater Lebanon Refuse Authority,Target as defined by Experian, Polk, and/or L2. 2. Comcast Internal Data (Analysis of 1H 2024 campaigns).

© 2026 Comcast. All rights reserved. Comcast confidential and proprietary information. 2

TV campaign results

Target Index:
99

77%
Target Reach

Our best practices to maximize reach based on 200,000+ campaigns through June 2024:2 

Aim for 20+ nets   |   Aim for 60-70% outside prime   |   Aim for 10-20% impressions in sports/HVP 

30
Target frequency

71%
of your audience viewed your 

spot 3+ times

7%
of your audience viewed your 

spot 1-2 times

47
Networks

67%
Impressions outside of prime

12%
Impressions to high value 

programming

* Reflective of Comcast households only

Family Union

Greater Lebanon Refuse Authority
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Source:  Comcast Internal Data, Greater Lebanon Refuse Authority 7/1/25-9/30/25. Represents all impressions delivered.
Note: “Households Reached” represents the total households where streaming impressions were delivered regardless of selected audience target and cable/internet service provider.

© 2026 Comcast. All rights reserved. Comcast confidential and proprietary information. 

Comcast Advertising Streaming results

Content Brand List Top 20

Audience targeted Impression goal Impressions delivered % Impression goal Completed views Completed views %

Family Union 283,330 285,330 100.56% 279,344 98%

Delivery by Platform

Mobile/Tablet
4%

Delivery on “The Big Screen”

95%

Desktop
1%

Connected TV

86%

• A large portion of your audience is s seeing your ads on “The Big Screen”
• 2,335 hours interacting with your videos.Streaming 

takeaway:

Greater Lebanon Refuse Authority

Set-top-box
9%











RESULTS…
BEFORE  and  AFTER Educational Campaign

Collection Program Began October 1, 2022 
January 2023 –       455.5 pounds
January 2024 –   4,315.0 pounds  Began running a few commercials
January 2025 –   8,741.5 pounds  Full on campaign began
January 2026 – 16,011.0 pounds     Campaign Continues thru 2026
Sept 2026 – 21,278 pounds 
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Amy Mazzella di Bosco
 Recycling Coordinator
Phone  (717) 867-5790
Email amdb@goglra.org
Website www.goglra.org

mailto:amdb@goglra.org
http://www.goglra.org/
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